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Workshop on Value Co-Creation
Organised by the Marketing Division, Nottingham University Business School,

in collaboration with Hugh Wilson and Emma Macdonald, Cranfield School of Management

20 November 2009

Room C1, Nottingham University Business School, South Building

Programme

11.00 – 11.30
‘Assessing the value-in-use of integrated product-service offerings: A repertory grid approach’ by Hugh Wilson and Emma Macdonald
11:30 – 11:50 
‘“Mechanisms for Resource Integration in Business Networks” by Linda Peters and Andrew Pressey
11.50 – 12.00
Tea break

12.00 – 12.20 
Customer participation and customer perceived value in an Internet self-service technology environment’’ by Amrul A.M. Any, PhD student
12.20 – 12.40 
‘The Dynamic Nature of Customer Education Co-Creation Relationships: A Content Analysis of WeightWatcher’s Online Forums’ by Mohamed Sobhy, PhD student
12.40 – 13.00 
‘Co-Creating Value in the Luxury Marketplace' by Sally McKechnie and Caroline Tynan
13.00 – 14.00
Lunch at Aspire 

14.00 – 14.20
‘The Customer Value Co-creation Process - Preliminary Findings’  by Shilpa Iyanna, PhD student
14.20 – 14.40
‘If experience is processual then why isn't it measured that way?: Towards real-time experience tracking’  by Hugh Wilson and Emma Macdonald

14.40 – 15.00 

Discussion 
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