Business School Modules Available to Exchange Students — 2009-2010 Academic
Session

Listed below are all Business School modules available to Exchange students. If it is not listed it cannot be taken.

Semester 1

N13605
N1B448
N13505
N12001
N13607
N13602
N1A131
N12612
N1B440
N11123
N13604
N12403
N13302
N1B425
N13313
N1B204
N1A814
N1A118
N1A110
N12801
N1A105
N1B437
N1B806
N1B405
N1B414
N1B807
N12502
N1B406
N1C813
N1A129
N1B409
N1B408
N1C302
N1B410
N1A119

10 credits; Level 3
10 credits; Level 3
10 credits; Level 3
10 credits; Level 2
10 credits; Level 3
10 credits; Level 3
10 credits; Level 1
10 credits; Level 2
10 credits; Level 1
10 credits; Level 1
10 credits; Level 3
10 credits; Level 2
10 credits; Level 3
10 credits; Level 3
10 credits; Level 3
10 credits; Level 3
10 credits; Level 2
10 credits; Level 2
10 credits; Level 1
10 credits; Level 2
10 credits; Level 2
10 credits; Level 3
10 credits; Level 3
10 credits; Level 2
10 credits; Level 3
10 credits; Level 3
10 credits; Level 2
10 credits; Level 2
10 credits; Level 3
10 credits; Level 1
10 credits; Level 3
10 credits; Level 3
10 credits; Level 3
10 credits; Level 3
10 credits; Level 2

Advanced Financial Reporting

Advertising & Marketing Communication
Auditing, Governance and Scandals
Corporate Entrepreneurship

Corporate Restructuring and Governance
Culture, Tourism and the Media

East Asian Business in the Twentieth Century
Economics of Innovation

Entrepreneurship and Business

Financial Accounting

Financial Economics

Financial Management

Financial Markets

Human Resource Management |

International Finance

Introducing Entrepreneurship

Introduction to Business Operations
Introduction To Finance

Introduction to Management

Introduction to Management Science for Business Decisions
Introduction to Marketing A

Law and Economics

Logistics and Supply Chain Management
Management Accounting and Decisions Il
Management Accounting and Decisions 111
Management of Quality

Managing and Marketing Tourism

Marketing Strategy

Modelling and Simulation

Origins and Development of the UK Economy
Risk Management Decisions

Risk, Information & Insurance

Science, Technology & Business

Strategic Management |

The Evolution of International Tourism: From Grand Tour to Package Tour
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Semester 2

N13809
N14601
N13702
N11605
N12614
N13701
N13306
N1A132
N12613
N1B445
N1B428
N13301
N1B307

N1B426
N1B412

N11701
N1A413
N1A111
N1A106
N12205
N11126
N13606
N13504
N1C812
N1B415
N1A122
N13501
N1B449
N11601
N1C811
N11803
N1B407
N13609
N1B808
N1B417
N1B418
N12607

10 credits; Level 3
10 credits; Level 4
10 credits; Level 3
10 credits; Level 1
10 credits; Level 2
10 credits; Level 3
10 credits; Level 3
10 credits; Level 1
10 credits; Level 2
10 credits; Level 2
10 credits; Level 3
10 credits; Level 3
10 credits; Level 2

10 credits; Level 3
10 credits; Level 3

10 credits; Level 1
10 credits; Level 1
10 credits; Level 1
10 credits; Level 2
10 credits; Level 2
10 credits; Level 1
10 credits; Level 3
10 credits; Level 3
10 credits; Level 2
10 credits; Level 2
10 credits; Level 2
10 credits; Level 3
10 credits; Level 3
10 credits; Level 1
10 credits; Level 3
10 credits; Level 2
10 credits; Level 3
10 credits; Level 3
10 credits; Level 2
10 credits; Level 3
10 credits; Level 3
10 credits; Level 2

Advanced Management Science for Business Decisions
Advanced Operations Planning and Control
Applied Econometrics

Business Finance

Computational Finance

Consumer Behaviour

Corporate Finance

East Asian Business in the Global Economy
Economics of Organisation

Economics of Pricing and Decision Making
Economics of Regulation

Financial Analysis

Financial Reporting

Human Resource Management
Insurance Firms and Markets

Insurance in a Risky World

Introduction to Management Accounting
Introduction to Management Strategy
Introduction to Marketing B

Introductory Econometrics

Management Accounting and Decisions |
Management Accounting and Decisions IV
Managing Information Technologies & Systems
Managing Service Operations

Managing the Marketing Mix

Managing Tourism and the Environment: Conflict or Consensus?
Marketing and Society

Marketing Services

New Venture Creation

Plant Location and Design

Production and Inventory Management

Public Choice and Economic Policy-Making
Public Services Management

Quantitative Decision Making

Risk Management Processes

Strategic Management Il

The Evolution of International Tourism: From Grand Tour to Package Tour
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