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!  Background and Rationale 

Religion is one of the oldest human institutions. Over many millennia, religion has shaped every aspect of human civilisation 
including our built environment, cultural artefacts, societal governance, economic resource allocation as well as business and 
individual decision making. However, the advent of modernity has challenged the dominant position of religion with the rise of 
science, individualism and materialism. In addition, globalisation has recently brought religious traditions from different parts of 
the world into conflict.  

For social scientists, these developments raise important questions about the influence of religion on society generally, and on 
markets and business speciÞcally. A symposium to be held at Nottingham University Business School in October 2008 will bring 
together researchers from different disciplines in the humanities and social sciences, including economics, management studies, 
psychology, sociology and theology to assess the reach of religion in individuals, the marketplace and society. The special issue 
accompanies the symposium and will publish its proceedings. The symposium has three main themes: 

• Religion and the individual: what are the effects of individual religiosity and religious denomination on individual 
preferences, decision making and behaviour? Are religious people more or less charitable, trustworthy or vengeful? What is 
the relationship between religion and particular types of economic and social behaviour? 

¥ Religion and institutions: what is the role of religion in shaping behaviour in the context of and within particular 
institutions, including markets, commercial organisations and government? What are the implications of specific 
institutional activities, pursued by religious groups, for the marketplace? Under what conditions does religion promote 
exchange, or cause it to break down?  

• Religion and society: what is the relationship between religion and social phenomena such as social cohesion, crime and 
sexual behaviour? What is the effect of religious difference on interactions between social and economic groups? What is 
the relationship between religion and economic performance at the national level? Is the majority religion of a country’s 
citizens related to its economic growth, productivity and trade? 

 Information for Authors 

Submission are invited on topics including but not limited to the above with the understanding that the same work has not 
been and will not be published, nor is presently submitted elsewhere. The guest editors are Robert Hoffmann and Jonathan Tan, 
Nottingham University Business School. Manuscripts should be e-mailed to robert.hoffmann@nottingham.ac.uk or 
jonathan.tan@nottingham.ac.uk in pdf format with a cover page showing title, authors, their affiliations and full contact 
details, an abstract of 100 words or less as well as JEL-classification codes and keywords. The deadline for submissions is 31 
December 2009 with a prospective publication in early 2011. Prospective authors are invited to contact the guest editors to 
discuss submissions. 

 About Homo Oeconomicus 

Homo Oeconomicus is a quarterly peer-refereed journal founded by Manfred Holler in 1983. The Journal has established an 
international reputation for publishing highly original research in the areas of individual and collective choice as well as 
institutional and social economics. It maintains a unique intellectual character and promotes true scholarship through a 
philosophy of editorial independence as well as a genuine dialogue between authors, referees and editors. 
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Matthew Braham, Dept. Philosophy, University of Groningen, The Netherlands (m.braham@rug.nl) 
Manfred J. Holler, Institute of SocioEconomics, University of Hamburg, Germany (holler@econ.uni-hamburg.de) 
Hartmut Kliemt, Frankfurt School of Finance and Management, Germany (h.kliemt@frankfurt-school.de) 
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