




















Income in the OECD
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Income in the OECD and LA
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bilateral trade index, (Xni*Xin)/(Xii*Xnn)
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bilateral trade index, (Xni*Xin)/(Xii*Xnn)

F
ig

u
re

 5
: B

ila
te

ra
l T

ra
d
e
 a

n
d
 D

is
ta

n
c
e
, 1

9
 O

E
C

D
 C

o
u
n
trie

s
d
is

ta
n
c
e
 b

e
tw

e
e
n
 c

o
u
n
trie

s
 (k

ilo
m

e
te

rs
)

1
0
0

1
0
0
0

1
0
0
0
0

1
.0

e
-1

3

1
.0

e
-1

2

1
.0

e
-1

1

1
.0

e
-1

0

1
.0

e
-0

9

1
.0

e
-0

8

1
.0

e
-0

7

1
.0

e
-0

6

.0
0
0
0
1

.0
0
0
1

.0
0
1

.0
1 .1 1



bilateral patenting index (Pni*Pin)/(Pii*Pnn)
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SIC Industry
  France USA France USA France USA
20, 21 Food and Tobacco Products 59637 11887 5.5 13.1 11.9 5.8
22, 23 Textiles and Apparel 24952 17456 24.1 6.2 22.0 4.6
24, 25 Lumber and Furniture 29196 22518 12.1 6.7 9.9 8.8
26 Paper and Allied Products 1757 4512 45.3 18.0 18.4 8.7

27 Printing and Publishing 18879 27842 15.1 2.9 4.3 3.2
28 Chemicals, etc. 3901 7312 55.4 30.3 27.4 12.0
30 Rubber and Plastics 4722 8758 44.3 22.2 24.3 6.5
31 Leather and Leather Products 4491 1052 26.3 17.0 19.3 11.6

32 Stone, Clay, Glass, and Concrete 9952 10292 16.3 9.0 16.7 7.0
33 Primary Metal Industries 1425 4626 52.8 22.1 27.7 4.0
34 Fabricated Metal Products 25923 21940 16.8 15.2 13.1 7.5
35 Machinery and Computer Eqpt 17164 27003 26.8 19.6 27.7 13.9

36 Electronic and Electrical Eqpt 9382 9525 30.2 34.6 21.6 11.5
37 Transportation Equipment 3786 5439 32.9 23.5 28.7 12.9
38 Instruments, etc. 7567 4232 13.3 43.1 32.7 15.5
39 Miscellaneous Manufacturing 11566 7254 21.0 13.0 22.4 7.3

 Manufacturing (ex. Petroleum Ref.) 234300 191648 17.4 14.6 21.6 10.3
Notes: US figures are for 1987, derived from Bernard and Jensen (1995). French figures are for 1986, based on Customs and 
BRN-SUSE data sources. Percentage exported is exports of the industry as a percentage of exporting producers' sales.

TABLE 1: Producer Export Participation, France vs. USA
Number of Producers Percentage that Export Percentage Exported





Figure 2a: Ratio of Plant Labor Productivity to Overall Mean
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Figure 2b: Ratio of Plant Labor Productivity to 4-digit Industry Mean
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UK W. GER. JAPAN FRANCE SWEDEN
31 Food, Beverages & Tobacco 2.6% 1.1% 2.7% 1.4% 2.2%
32 Textiles, Apparel & Leather 0.5% 0.5% 1.2% 0.6% 0.3%
355+356 Rubber & Plastic Products 0.8% 1.7% 2.7% 2.6% 0.9%
351+352 Chemicals 20.2% 22.6% 17.6% 18.2% 17.5%
353+354 Petroleum Refineries & Product 1.2% 0.7% 1.3% 3.1% 0.2%
37+381 Sub-total metals group 2.0% 5.0% 8.3% 3.2% 5.6%
382 Non-Electronic Machinery 12.8% 14.8% 7.2% 9.5% 16.7%
383 Sub-total electrical-electronical 32.7% 27.8% 36.4% 27.0% 21.1%
384 Transport Equipment 25.5% 24.0% 17.6% 32.5% 29.1%
34 Paper, Paper Prod. & Printing 0.4% 0.4% 1.0% 0.4% 5.3%
36 Non-Metallic Mineral Products 0.9% 1.2% 3.3% 1.2% 0.7%
39 Other Manufacturing, nec 0.3% 0.2% 0.9% 0.1% 0.5%
TOTAL 100.0% 100.0% 100.0% 100.0% 100.0%
TOTAL (1995 US$ million) 11261.7 22175.0 35176.2 11525.5 2653.3

SOURCE: OECD

BUSINESS SECTOR R&D 1985 (BY INDUSTRY)
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average sales in French market ($ millions)
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average sales in French market ($ millions)
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percentile / mean
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French firms entering market
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sales percentiles in market ($ millions)
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          Figure 5: Entry and Market Size
market size ($ billions)

.01 .1 1 10 100 1000 10000

1

10

100

1000

10000

FRA
BEL

NET

GER

ITA
UNK

IRE
DEN

GRE
POR

SPA
NORSWEFIN

SWI
AUT

YUG

TUR

USR

GEE

CZE

HUN

ROM
BUL

ALB MOR

ALG

TUN

LIY

EGY
SUD

MAU

MAL

BUK

NIG
CHA

SEN

SIE

LIB

COT

GHA

TOG
BEN

NIA

CAM

CEN

ZAI

RWA
BUR

ANG

ETH

SOM KENUGA

TAN

MOZ
MAD

MAS

ZAM

ZIM

MAW

SOU

USA

CAN

MEX

GUAHON
ELS

NIC

COSPAN

CUB

DOM

JAM

TRI

COL
VEN

ECU PER

BRA

CHI

BOLPAR

URU

ARG

SYR

IRQ

IRN

ISR

JOR

SAU

KUW

OMA

AFG

PAK

IND

BAN

SRI

NEP

THA

VIE

INO

MAYSIN

PHI

CHN

KOR

JAP

TAI

HOK

AUL

PAP

NZE







fraction of French firms (of those in the industry)
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French entrants / French market share (scaled)
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