LAKE
WNIDE fff e
A RTS UNITED KINGDOM - CHINA - MALAYSIA

N°7~80 YEARS OF MAKING UP THE MODERN WOMAN

Impact
The Nottingham Campaign

Manuscripts and
Special Collections

NOTTINGHAM

N

TATLER, SKETCH, & BYSTANDER

- 30%h March

In 1935, Boots launched its

first complete series of beauty

preparations with the enigmatic
name Number Seven. Over the
past 80 years, No7 has grown
from Its initial range of 11
skincare products to an

COLOUR YOUR WAY iInternational brand, available In
SE R LOEFS PJdiNES _ _
13 countries worldwiade.
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For more than fifty years, Boots The Chemists have been Toilet Specialists. . To that
experience, add the resources of one of the finest Research Laboratories in Europe and
you have the reason why ‘Number Seven > Beauty Preparations are the finest you
can possibly buy.

For delicacy of skin texture ; the soft, youthful bloom that is the real beauty, use

‘ Number Seven’ the ‘Modern Way to Loveliness.” Tired skin is freshened and

blemishes disappear, contours are braced again to their original lovely lines. ¢ Number o
Seven ’ offers you all that you wish for yourself in Loveliness.
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NUMBER
SEVEN

eauty Series

B 380-322 BOOTS PURE DRUG CO., LTD.

dvertisement, 1935. From the Boots
rchive, Y310/4

Yet the story of No7 1s also the story of modern
women. From its earliest days, the brand

has consistently reflected changing ideals
about women’s beauty and wellbeing. It has

NUMBER SIVEN

 Buaty Sovie | | |
b _ , ’ 92 helped successive generations negotiate the
opportunities, pressures and freedoms they faced
No7 Counter, 1956. From the Boots Advertisement, 2015. From the Boots Archive, In their everyday lives, whether at home, In the

Positioned as a brand for the ordinary
woman, No7 can be used to chart the
changing experience of women across the
decades — from the exciting modernity of
the 1930s to the hardships of the Second
World War, and from the constraining
gender expectations of the 1950s to the
expressive freedoms of the 1970s and
beyond.

This exhibition uses materials from the
Boots Archive and The University of
Nottingham’s Manuscripts and Special
Collections to both celebrate the history
of the No7 brand and to explore its
intimate relationship with the changing
ives of British women over the last 80

It has been curated by
Judith Wright and

Boots Archive,

Dr Richard Hornsey,
Lecturer in Modern
British History at The
University of Nottingham,
and Manuscripts and
Special Collections.

Advertisement, ¢.1970.
From the Boots Archive, Y360/7
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