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Loveliness that outlasts the years The modern beaUty indUStry rea”y

The passing of the years need not

e e ) B came of age during the 1930s, as

youthful complexion. Keep that and

you hold the secret of lasting love-

liness,  IWagrs B 2 glople ane e o = . U »
et — B mass-produced products became
finest Beauty Preparations — the gy . ‘ Vaer
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N B more readily available in the department

“NUMBER SEVEN > prepara-
tions are the- finest in the world for

o T @ B and chain stores of Britain.

have been making Toilet Prepara-
dlomy o o years e s i
solbsiiae  fon  omercnge, e
second reason is that they were
created in Boots world famous
Research Laboratories and are there-
foe  die  foest il selonce e
produce for beauty’s needs. For
the loveliness that lasts, use these
petfect, but inexpensive products.
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BEAUTY% SERIES »On sale at .all the larger branches of . U p tO nOW-.. there has been One

Bis=l8s g advantage still reserved for the
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Sl o R woman of means — beauty culture
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BRIRIEE ... the recent introduction of the
series of No7 Beauty Preparations...
Advertisement, 1935. From the Boots Archive, represents the beginning of a new
Y310/4 - = - ,
chapter in feminine history.
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Leamington Spa store employees at an event
to launch No7, 1935. From the Boots Archive, B
A30/37 e
Customer booklet, c.1937. # = _
From the Boots Archive, A30/2 & il
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