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Guspiring Beauty

N°7~80 YEARS OF MAKING UP THE MODERN WOMAN

Encouraged by the
success of Its Inl

imme
initial range, No7

diate

mobilised 1ts army of consultants to help steer
the development of future products.

In response to women’s demands
at the counter, No7 made its first

tentative steps into colour cosmetics In
1937.

However, the outbreak of the Second
World War in 1939 and scarcity of
materials brought new challenges.
Although cosmetics were never
rationed In Britain, manufacturers
faced rigid Government restrictions
on the amount they could produce.

At the same time, the social impact
of the war removed any lingering
trace of stigma from the use of colour
cosmetics. When clothes could not
be easlily updated, hairstyles and

make-up became important ways of
remaining and feeling stylish.

Women of all classes entered the
factory, worked on the land or donned
a military uniform, but cosmetics
allowed them to retain a sense of
femininity while doing a ‘'man’s job’

As the imagery of wartime propaganda
suggested, wearing lipstick could be
seen as a sign of patriotic defiance.

Given the power of beauty products
to maintain morale, the need to ensure
a wide and fair distribution of these

limited supplies became a real concern

for Boots.

o

CLEANSING CREAM 3/-, 8/6. LEMON CREAM 3/6

COMPLEXION MILK 3/-.  SKIN TONIC 2:6, 4/6, 10/6

- ASTRINGENT LOTION 3/6. SKIN FOOD 3/6, $0/6

MUSCLE OII; 2/6. HAND LOTION 2/6. FOUNDATION
CREAM 3/-. FOUNDATION LOTION 2/&.. FACE
CLEANSING TISSUES  2/-. FACE. POWDER IN
NINE SHADES 3/-. BEAUTY BOXES 12/6, 21/-
55/-. AND, OF COURSE, COSMETICS, LIPSTICK,
ROUGE, ROUGE CREAM, EYE SHADOW AND

EYELASH COSMETIQUE, ALL IN MANY SHADES.

Fresh fields form

eaul

6T he scene has changed from Mayfair to the muddy
fields of the shires. The smart frock has given place
to the breeches and leggings of the Land Army. Yet,

despite rough work and exposure to all weathers, her

loveliness remains unmarred. For care of beauty is

neither costly nor troublesome with Number Seven

e than fifty years

preparations. Made perfect
of Boots’ experience, they are
billet as they were in the

Advertisement, c.1940. From the
Boots Archive, Y342/19
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The Mixture,
oots staff
magazine,
1941. From
the Boots
Archive, 476

04/12/2015 08:59



