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Encouraged by the immediate  
success of its initial range, No7  
mobilised its army of consultants to help steer 
the development of future products.  
In response to women’s demands 
at the counter, No7 made its first 
tentative steps into colour cosmetics in 
1937. 

However, the outbreak of the Second 
World War in 1939 and scarcity of 
materials brought new challenges. 
Although cosmetics were never 
rationed in Britain, manufacturers 
faced rigid Government restrictions 
on the amount they could produce.  

At the same time, the social impact 
of the war removed any lingering 
trace of stigma from the use of colour 
cosmetics. When clothes could not 
be easily updated, hairstyles and 

make-up became important ways of 
remaining and feeling stylish. 

Women of all classes entered the 
factory, worked on the land or donned 
a military uniform, but cosmetics 
allowed them to retain a sense of 
femininity while doing a ‘man’s job’. 
As the imagery of wartime propaganda 
suggested, wearing lipstick could be 
seen as a sign of patriotic defiance.

Given the power of beauty products 
to maintain morale, the need to ensure 
a wide and fair distribution of these 
limited supplies became a real concern 
for Boots. 
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